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   APPOINTMENTS 5  YEARS AT  A  GLANCE   
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Appointments are down -3.7% compared 
to last week, as buyers and sellers take a 
break for the Thanksgiving Holiday weekend. 
By the end of the week, appointment were 
ramping up once again with 572 booked on 
Friday.

The appointment/sold index has risen 
almost by 4 points likely due to new buyers 
entering the market. 

Niagara continues to lean more towards to 
more affordable price ranges. Popular price 
ranges in Hamilton saw a slight shuffle, with 
the $1-2M range falling from the top spot 
and replaced by $650-700k. Halton price 
ranges held in the mid-high price ranges. 
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*This number assesses 
the relationship between 
properties that sold this 
week and the number of 

appointments made during 
the same week, thereby 

measuring Buyer
 motivation.

A P P O I N T M E N T  C E N T R E
O C TO B E R  9 - 1 5 ,  2 0 2 2

18 ,000

21 ,000

15 ,000

12 ,000

9 ,000

6 ,000

3 ,000

2020

2019

2021

2018

JAN FEB MAR APR MAY JUNEJUNE JULY AUG SEPT OCT NOV DEC

24 ,000

27 ,000
2022


