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Despite the dip in appointments on Friday due 
to the Rogers service outage, the appointment 
centre still saw an increase in appointments 
booked compared to the previous week. 

The appointment/sold index rose to 13.8 as we 
saw a slight increase in the number of buyers 
re-entering the market. With an interest rate 
hike on the horizon, highly motivated and 
informed buyers are entering the market. 

The $1-2M price range continues to take the 
#1 spot in Hamilton and Halton. In Hamilton 
and Niagara, we saw a slight shuffle but 
remained in the mid-high ranges. In Halton, 
we continue to see mid, high and luxury 2M+ 
price ranges in the top 5.
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*This number assesses 
the relationship between 
properties that sold this 
week and the number of 

appointments made during 
the same week, thereby 

measuring Buyer
 motivation.
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