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Nissan Charge is now available for Nissan customers from Benelux
Berlin, 01.07.2020

Electric Nissan LEAF and e-NV200 drivers can now gain access to 85,000+ charging points
across Belgium, the Netherlands and Luxembourg with the Nissan Charge App. Nissan
Charge is offered together with Plugsurfing, a Europe-wide electric car charging network. With
the app, users can find, navigate to and access charging stations in more than 38 countries
and 200,000 charging points in Europe.

Nissan Charge users benefit from flexible payment options and competitive pricing that puts
simplicity and resource efficiency at the core of the EV experience. Drivers only need to pay
the actual charging costs at a given operator and do not need to pay any of the fees normally
associated with roaming services. Drivers can also flexibly manage and update account
information in their personalized web portal. Making car charging easy is the focus of this
development, as it is more important than ever to accelerate the change towards a greener
mobility that can be easily adopted by consumers.

The Nissan Charge App allows Nissan EV owners to search for the best charging point through
a dedicated smartphone app for Apple and Android users. Searches can be filtered by charging
speed, connector type, access method, allowing Nissan owners to quickly identify the best
place to recharge. Users can navigate to their selected charging point through the app and use
their phone to start and stop their charging sessions remotely at compatible stations. Nissan
Charge users can also play an active role in improving the quality of the public charging
network via a feedback rating system embedded in the app.

“We look forward to receiving additional feedback from EV drivers in Benelux to keep improving
the public charging experience” says Mathieu Happiette, Key Account Manager at Plugsurfing.

To register, LEAF and e-NV200 owners can download the free app and create an account,
which requires the vehicle’s VIN number and a valid payment method. Customers can obtain
their free charging key via the portal, the app, or directly at Nissan dealerships, which gives
them an additional point of access to charging points within the network.

“This is a great step forward,” said Bart Bartels, e-Mobility Specialist at Nissan Netherlands.
“The combination of an extra competitive purchase price, low maintenance costs, no road tax
and now also affordable charging make driving the Nissan LEAF cheaper than ever.”

The Nissan Charge App is now available in France, Germany, Switzerland, Austria, Italy,
Finland, Denmark, Sweden, the Netherlands, Belgium and Luxemburg. The service will be
soon extended to Spain and Norway, as well as in other markets before the end of the year.
Customers can additionally look forward to upcoming app updates, which will make the car
charging experience even more intuitive and driver friendly.

Drivers can download Nissan Charge via the following links:
Apple Store: https://apps.apple.com/gb/app/nissan-charge/id1445661114
Google Play: https://play.google.com/store/apps/details ?id=com.plugsurfing.nissan
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About Plugsurfing

Plugsurfing is a Europe-wide electric car charging network, fostering sustainable mobility by providing EV drivers
with seamless access to 200.000+ charging points in 38 countries. The Plugsurfing app and RFID charging key
facilitate transparent and easy charging information and payment solutions for its users. As a strong partner of car
manufacturers, fleet operators and leasing companies, Plugsurfing believes in a collective approach towards
achieving sustainability. Products that provide elegant solutions to complex problems are the key to making the
world a greener place. Plugsurfing was founded in 2012 and is located in Berlin. In 2018, Plugsurfing was acquired
by Fortum Oyj.

About Nissan Motor Co., Ltd.

Nissan is a global full-line vehicle manufacturer that sells more than 60 models under the Nissan, INFINITI and
Datsun brands. In fiscal year 2018, the company sold 5.52 million vehicles globally, generating revenue of 11.6
trillion yen. Nissan's global headquarters in Yokohama, Japan, manages operations in six regions: Asia &
Oceania; Africa, the Middle East & India; China; Europe; Latin America; and North America. Nissan has partnered
with French manufacturer Renault since 1999 and acquired a 34% stake in Mitsubishi Motors in 2016. The
Renault-Nissan-Mitsubishi alliance sold 10.76 million vehicles combined in calendar year 2018.



