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One way is through data-driven insights that help the organization build a strong brand 

and create an engaging social media presence. The media and entertainment industry 

can benefit from predictive analytics, lead scoring, audience segmentation, and customer 

journey mapping, all of which will be covered here.

Media and entertainment brands are 
constantly looking for new ways to connect 
with their audiences.

INTRODUCTION
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WHY IS DATA IMPORTANT FOR MEDIA 
AND ENTERTAINMENT BRANDS?

Whether it's social media or digital 

advertising campaigns, organizations need 

to know what their audiences want to 

build a strong brand presence. Data helps 

businesses get ahead by creating targeted 

campaigns around relevant topics.

If you are a media and entertainment brand, 
data is one of the most critical assets that 
can help you grow your audience and create 
better content.

The goal should be increasing engagement 

while driving conversions, so there needs 

to be a focus on quality over quantity 

when building an audience online through 

various channels such as Facebook, Twitter, 

and Instagram. For this strategy to work, 

however, companies must have access to 

rich, timely data.
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WHERE DOES SOCIAL MEDIA FIT INTO ALL OF THIS?

Social media has been around for a while now, 
and it's still evolving every day.

Social platforms are also great because they 

allow brands access to rich data that helps 

them understand what type of content works 

best for each audience. For example, using 

Facebook analytics, companies can learn 

how their page is performing across various 

demographic groups and regions, which will 

help them improve future campaigns.

New social media platforms are being 

created every day, and businesses need 

to keep up with these changes because 

they can have a significant impact on their 

success moving forward.

Brands need to be aware of the various 

ways they can advertise on these platforms 

because results vary depending on their 

goals. Brands can use social media to 

increase brand awareness, drive conversions 

through various campaigns or improve their 

customer experience online.
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WHY IS PREDICTIVE ANALYTICS IMPORTANT FOR 
MEDIA AND ENTERTAINMENT BRANDS?

Predictive analytics helps businesses make 
informed decisions based on what has happened 
in the past rather than guessing, leading to better 
business outcomes.

Since the media and entertainment industry is constantly evolving, it can be challenging to 

stay ahead of the curve when it comes to trends. Data science and predictive analytics help 

organizations tap into this information to deliver better content and experiences for their 

audiences.
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HOW CAN DATA HELP WITH CREATING 
ACTIONABLE INSIGHTS?

Data is an essential asset for media and 
entertainment brands because it can help them 
understand what their audiences want and how 
they interact with various types of content.

Plus, data-driven insights are more actionable than those that rely on guesswork or gut 

feelings which is why organizations need to harness this information to create better 

campaigns. By measuring performance through a data lens, companies develop a 

deep understanding of each audience group and where to focus their energy in future 

campaigns.
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From social media, customer experience, 

and mobile devices to content creation 

and distribution, the world of media and 

entertainment is evolving quickly, which 

means organizations need access to tools 

that will help them stay ahead of the curve.

Here are the top reasons companies should 

use tools.

•	 The insights they offer are based on 

real-time information, which means 

organizations can make more informed 

decisions for future business planning.

•	 Tools allow marketers to track all 

channels from one spot so they aren't 

overwhelmed by the amount of content 

to be created and distributed across 

platforms each day or week.
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WHY USING TOOLS HELPS YOU 
MANAGE DATA IN THIS INDUSTRY

•	 Tools make managing campaigns 

across all platforms easier, which means 

organizations can create more authentic, 

personalized experiences for their 

audiences.

•	 Tools give marketers the insights to 

improve customer experience online by 

understanding the types of content that 

work best for each audience group.

Without these tools, companies would 

be challenged to manage all the various 

moving pieces that come with this industry. 

It's also important to note that no two brands 

are alike, and some require additional 

features or functionality which is why no 

single tool meets every company's needs 

perfectly. The key is finding a solution you're 

comfortable using daily while providing 

value.
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WHAT ARE THE BENEFITS OF A DATA-DRIVEN 
APPROACH FOR M&E BRANDS?

Having access to data in real-time allows 

brands to better understand what type 

of content is being shared most. This 

information helps them tailor their campaign 

strategies for future initiatives, saving both 

money and valuable resources along the 

way.

REAL-TIME MARKETING 
INTELLIGENCE3

Tools give marketers access to all channels 

from one spot, which means work can get 

done more quickly by having everything 

centralized in a single location rather than 

logging into multiple platforms at once. 

Using tools allows organizations to monitor 

KPIs throughout each strategy so teams 

know where to spend resources. It enables 

companies more flexibility when working 

within tight budgets while still seeing results.

QUICKER PROCESS

ENHANCED BUDGET 
ALLOCATION CAPABILITIES

2

4

Without data, brands can't tell which 

campaigns are working and which ones 

aren't, so they'd likely spend more money 

than necessary on each campaign 

throughout the year. But with tools, 

companies can monitor their KPIs in real-

time, allowing them to make informed 

budget decisions. Thus, if one strategy isn't 

performing well enough, adjustments can be 

made before moving forward with another 

one.

INCREASED REVENUE1

There are five main benefits of a data-driven approach for M&E brands.
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Data tools allow marketers to centralize and track all channels, making it easier for them to 

adapt their strategies accordingly when things shift in the digital landscape. A new social 

media platform taking off or how consumers are moving toward mobile devices vs. desktops 

and laptops is critical information. Without it, brands could get left behind and lose visibility 

within industry trends which means they'd miss out on opportunities that can help drive 

revenue moving forward.

INCREASED MARKETING AGILITY5

1 1

https://www.ama.org/2020/10/14/how-to-maximize-the-potential-of-marketing-agility/
https://www.ama.org/2020/10/14/how-to-maximize-the-potential-of-marketing-agility/
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WHY IS IT ESSENTIAL TO HAVE A HOLISTIC VIEW OF 
YOUR DATA TO MAKE STRATEGIC DECISIONS?

Having a holistic view of data is essential 
because it allows marketers to see everything 
through one lens and make more informed, 
accurate decisions and provide insights along 
the way.

Without this information, brands can miss out on opportunities and inadvertently waste 

budget dollars by allocating too many resources in certain areas while other strategies 

suffer. Both can create long-term effects and create an imbalance within their overall 

operations.
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HOW TO INTERPRET DATA AND IMPORTANT KPIS

Conversions

Measuring conversions allows marketers to 

see how many people have taken a specific 

action when visiting their site, such as filling 

out contact forms, purchasing products, or 

signing up for newsletters.

Watch time

This metric helps marketers understand 

how much time consumers spend on their 

videos. It's an essential insight because it 

can help determine whether viewers watch 

the whole video or skip through for specific 

information. 

M&E marketers should consider several KPIs 

when it comes to data-driven strategies 

within the industry.

Reach

This KPI tells you how many people have 

visited your website and/or social channels. 

In general, the larger the reach, the better 

off you may be. Reach provides insight into 

overall traffic, and it can also help determine 

which channels lead audiences back to a 

company's site to purchase products or 

engage with content. 

Engagement

This metric tells marketers who their most 

engaged audience members are, which 

is vital if they're looking to identify key 

customer segments and individuals who will 

likely become loyal customers due to high 

levels of interaction, organic or paid. 
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ROI 

This KPI helps marketers measure the return 

on investment of specific campaigns, which 

is essential because it provides insights 

into where budget dollars produce results, 

giving you a benchmark against which to 

compare future strategies. Without this 

information, brands could end up spending 

more money than necessary or, worse yet, 

making decisions that don't align with what's 

working within core business operations 

resulting in lost revenue moving forward.

Social media follower count 

This KPI gives marketers insight into how 

many people follow them on various social 

media channels, which is crucial because it 

can help identify key customer segments or 

determine if certain groups of individuals are 

more engaged with content than others. 

Social shares 

This metric tracks how often content has 

been shared via social media. It gives 

marketers insight into what resonates 

well within their target audience. The data 

also sheds light on what kind of content 

consumers are most likely to share with 

others across various networks, which can 

help determine strategies that will become 

more effective in the future.
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THE IMPORTANCE OF HAVING AN ANALYTICS/DATA TEAM

Analytics teams enable your company to make 
more informed decisions, whether allocating 
additional resources or figuring out how much 
funding should be going toward every channel. 

By being able to identify which strategies are working best for your business and 

implementing changes where necessary, you'll see an increase in ROI in no time at all.
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ADDITIONAL BENEFITS OF AN ANALYTICS AND DATA TEAM

Understanding industry trends can be complex, 
especially for brands that operate in a niche 
market.

By hiring an analytics team, you'll have access to data insights that will help your company stay 

up-to-date with the latest media and entertainment news, so you're never caught off guard by 

changes within core business operations or brand new channels.

Your analytics or data team can help with the following:

You could spend hours poring over 

competitor research to understand how 

your target audiences behave online. Still, 

when compared with other methods such 

as social listening, this approach may prove 

ineffective because it doesn't provide 

marketers with the necessary data they 

need.

TARGET AUDIENCE DEMOGRAPHIC1

Marketers looking for actionable insights 

about their ideal customer base should 

opt for more robust options like tracking 

the number of times specific keywords are 

mentioned across social media channels to 

help identify key customer segments. With 

this knowledge, companies know exactly 

where to allocate resources in the future.
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By working with a data team, brands can 

ensure that their company's data is tightly 

secured and looked after so they have 

peace of mind knowing all information 

about core business operations will remain 

confidential.

As a result of how quickly information is 

shared in today's digital world, brands are 

at risk for having their private corporate 

documents end up online in one form or 

another. It can occur via an email hack or 

by employees accidentally sharing sensitive 

files with the wrong people through file-

sharing services like Dropbox and Google 

Drive.

PROTECTING YOUR COMPANY DATA2
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WHAT TO LOOK FOR IN A SUITABLE DATA SOLUTION TOOL

Data solutions are no longer just for large 
enterprises, which is why it's essential to select 
a product that can provide your company with 
the necessary data insights you need at an 
affordable rate.

Different companies have different needs 

regarding their marketing strategy and how 

much insight they require. Brands should 

opt for tools that offer more robust features 

so they have access to all the necessary 

information to make informed decisions 

about future campaigns.

When evaluating potential products or services to purchase, consider these factors.

DEPTH OF FUNCTIONALITY1

If you're working alongside multiple teams 

within your organization, easy-to-interpret 

visualizations will be paramount because 

everyone from CMOs down to entry-level 

employees will benefit from being able to 

access data in an easy-to-digest format.

DATA VISUALIZATION 
CAPABILITIES 

2
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keeping all private corporate documents 

safe from hackers. Data privacy laws are 

becoming more stringent worldwide, which 

means strong encryption standards will 

soon become standard practice across all 

industries.

The last thing you want is your company's 

proprietary information about core business 

operations or customer segments to fall 

into the wrong hands. So choose a tool that 

provides adequate security protocols and 

goes above and beyond when it comes to 

DATA SECURITY3

Choosing a reputable brand with years of experience should be at the top of every 

marketer's checklist because this type of organization knows how important it is for 

customers' details to remain confidential at all times.

BRAND TRUSTWORTHINESS4
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INTEGRATE.IO AS YOUR DATA SOLUTION

Integrate.io is an analytics platform designed 
with media and entertainment companies in 
mind.
Our extensive list of features allows our customers to glean actionable insights which will 

help them: 

•	 stay up-to-date on industry trends

•	 identify customer behavior patterns across multiple channels

•	 protect their company data's well-being

All while remaining compliant when it comes to handling sensitive corporate data.
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If your company offers a product or service, 

you will want to take the time to understand 

how customers use it. By tracking metrics 

related to your product usage, you can 

ensure that it's being used in accordance 

with expectations.

Integrate.io helps you understand how 

frequently a customer purchases a particular 

service or makes use of a specific feature. 

This makes it easier for marketers to allocate 

resources and find new opportunities within 

existing channels while also exploring when 

necessary. 

For example, suppose the majority of clients 

are activating their accounts on mobile 

devices. In that case, you could consider 

creating an app or learning more about what 

other, similar brands have done that didn't 

14
INTEGRATE.IO HELPS YOU UNDERSTAND 
YOUR PRODUCT USAGE

work out as planned. This may lead you 

closer to understanding how to improve your 

initiatives down the line without wasting time 

and money trying to do so beforehand. 

Integrate.io can also help you understand 

when your clients are most likely to purchase 

a product or service. This allows marketers 

to focus resources on the channels that 

work best for your brand's specific needs 

while also understanding where they should 

spend less time and money on initiatives that 

aren't in line with expectations.
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INTEGRATE.IO IMPROVES THE CUSTOMER EXPERIENCE 

Every brand wants to ensure their customers are 
satisfied with the experience they offer because 
this will determine whether or not certain brands 
continue to receive their business. 

Integrate.io offers 100+ integrations with 

leading data sources to help you get an 

accurate picture of how your customers 

are using the products and services being 

offered. 

By consolidating data from different 

channels, you'll be able to gain a more 

holistic view of your customers and find new 

opportunities within existing campaigns 

while also exploring fresh approaches which 

may lead toward future growth.

Suppose you're experiencing issues trying to keep up with data related to your customer's 

habits. In that case, Integrate.io can help by providing access to information that allows 

marketers and executives to gain deeper insight into where improvements should be made 

within core business operations.

INTEGRATIONS1

With all of your data consolidated, you'll be 

able to take action on it in real-time, making 

it easier for marketers and executives alike 

to monitor KPIs across the board.

Our real-time data enrichment capabilitiesv 

ensure you always have access to accurate 

information, which will help marketers work 

on the right initiatives. 

REAL-TIME DATA 
ENRICHMENT 

2
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By understanding your customers' behavior patterns, you can determine which clients are 

likely to remain loyal and who aren't. This allows marketers to focus resources toward reducing 

churn rates for the former while increasing outreach toward the latter to up-sell them on 

additional services or products and make sure they're satisfied with what's being offered.

REDUCE CHURN RATES 3
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INTEGRATE.IO'S FOCUS ON YOUR CUSTOMERS

When it comes to understanding your customers, 
Integrate.io is the only solution you need.

comprehensive suite of tools designed 

to help you understand your customers' 

behavior patterns throughout their entire 

journey with your brand.

Understand Your Audience 

Integrate.io uses various features to help 

marketers understand their audience and 

how to best engage with them while also 

understanding who's likely to become a 

loyal customer. By aggregating the data of 

your clients and prospects, we're able to 

put together a detailed profile that can be 

accessed in real-time.

Integrate.io Helps You Scale With Your 

Customers

By leveraging real-time data enrichment, 

consolidated dashboards, and various other 

features, our solution ensures your business 

runs smoothly without having any issues 

when it comes time for expansion. If you're 

looking for an efficient way to scale with 

ease while also reducing churn rates, our 

comprehensive solution is the only one you 

need.

Customer Journey Mapping For Better 

Business Outcomes 

Integrate.io helps businesses move beyond 

spreadsheets by offering more than 

just basic analytics solutions that most 

brands are accustomed to. We provide a 
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INTEGRATE.IO'S SHORT LEARNING CURVE

Integrate.io offers easy implementation solutions 
and provides customers with the data they need 
within minutes of signing up for our platform.

Integrate.io is a low-maintenance solution 

that doesn't require any upkeep from the 

customers' IT team because it's self-service. 

This means you don't have to worry about 

going through several departments or hiring 

more employees to make sure our services 

are being utilized correctly and not having 

issues on your end.

Integrate.io has a user-friendly interface that requires little coding knowledge and is easy to 

navigate, which means our services can be implemented quickly without any issues.

ZERO MAINTENANCE1

Integrate.io features drag and drop tools 

which makes set-up a simple process. This 

allows your business to build a pipeline 

quickly so you can start leveraging our 

services to help your business grow.

SIMPLE PIPELINE SET-UP 2
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INTEGRATE.IO'S SECURITY

Security is a top priority when it comes to working 
with sensitive data.

Your company will be under increased 

scrutiny whenever it comes to protecting 

customer data, especially if you're working 

within a heavily regulated industry. Integrate.

io can help by offering protections like 

encryption services built right into our 

platform, so brands don't have to worry 

about putting themselves at risk of violating 

industry regulations.

Integrate.io has security features in place which ensure all information is well protected against 

any unwanted access.

INTEGRATE.IO PROVIDES 
DATA SECURITY AND 
PRIVACY

1

Media and entertainment companies 

are constantly evolving, especially when 

meeting customer demands for increased 

convenience through mobile devices. This 

requires brands to stay up to date with 

industry regulations.

Integrate.io makes this easier by offering 

practices like data anonymization and 

encryption services built right into our 

platform so media and entertainment 

companies don't have to worry about the risk 

of violating industry regulations. Violations 

can result in hefty fines or being removed 

from search engine results pages entirely.

INTEGRATE.IO PROVIDES 
COMPLIANCE WITH 
INDUSTRY REGULATIONS

2
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INTEGRATE.IO'S FANATICAL SUPPORT TEAM

Integrate.io has a quick implementation 

timeline. That means you won't have to wait 

for our team to get everything set up before 

your business can start reaping the benefits 

of using our services. It's ready within 

minutes!

Integrate.io has a fanatical support team which means our customers never have to worry 

about getting the help they might need, especially during product set-up. Our support team 

is devoted to our customers and our products, and they're always there for you at any time of 

day or night.

QUICK IMPLEMENTATION 
TIMES

1

Integrate.io is an extension to your current 

data team, which means you won't have to 

hire additional employees or go through a 

lengthy onboarding process. Our goal is to 

help you save time and money by taking 

care of all data tasks without adding extra 

strain to your team's workload.

AN EXTENSION TO YOUR 
DATA TEAM

2
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INTEGRATE.IO WILL REVOLUTIONIZE YOUR MEDIA 
AND ENTERTAINMENT BRAND

Integrate.io is a tool that will revolutionize your 
media and entertainment brand by being the first 
to offer advanced data solutions. 

We help your brand grow overall revenue and streamline your marketing efforts. If you 

would like to learn more about how Integrate.io can help your business, click the link here to 

schedule a demo.

​​
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