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Appointments are down -13.6% as the cold 
November weather continues to cool down 
the late Fall market. This past week, there 
was only 24 more listings than sales, as 
buyers snap up inventory. 

The appointment/sold index dropped to 
14.1 as buyers take advantage of rate holds, 
and are making quicker decisions. 

The $1-2M price range continues to be the 
most popular price range in Halton and 
Hamilton, followed by mid-high price ranges. 
In Niagara, mid price ranges continue to see 
the most demand, with the more affordable 
$300-350k range making an appearance in 
the #3 spot. 
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2,310
appointments  

booked

-13.6%
% change over  
previous week

187
new listings 
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total properties  
SOLD this week

WEEKLY  
APPOINTMENT  
BREAKDOWN
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Index

*This number assesses 
the relationship between 
properties that sold this 
week and the number of 

appointments made during 
the same week, thereby 

measuring Buyer
 motivation.
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